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Find Two Examples of Advertising You Believe to be Geared Toward Women
[bookmark: _GoBack]	October is the breast cancer awareness month and a lot of people are now talking about breast cancer. In this spirit, the Forbes magazine recently published an article in support of breast cancer awareness month. The article is one of the many adverts that have been appearing on various media outlets across the United States and the world. In the article, the writer advertises luxury loungewear label as one of the fashion designers with a special product that is geared towards making women across the world and the United States aware of the breast cancer awareness month (Salonga, 2018). Breast cancer affects both men and women but the prevalence of breast cancer in males is very low at less than 1% while it is above 12% in women (National Breast Cancer Foundation, 2018). This advert promotes the health of women by rallying them to go for screening and by making them and their partners aware of breast cancer which is a positive impact on their health.
	Some adverts targeting women have made history to be among the most watched adverts on YouTube and other internet outlets. One such advert was run by HelloFlo which is a health company that makes women beauty products like nail polish (Wallace, 2015). This advert received millions of views on social media outlets notably Facebook and YouTube. In the advert, a mother throws a party for her daughter thinking that she had her first periods; it later turns out that the daughter used glitter with nail polish to mimic her periods. This advert had a lot of people watching which made positive impact since the company reported more profits in that year. This advert promoted the health of women by encouraging mothers out there to support their daughters especially during such transitions.

Describe an Incident You Have Seen On Television or in a Movie Against Women
	In the American drama series, Game of Thrones, one of the main characters by the name Cersei Lannister undergoes a gruesome public shaming at the end of season 5 ( Hawkes, 2015). By the time of this incident, Cersei Lannister was the Queen Mother of the Kings Landing and the immediate former queen of Westeros ( Hawkes, 2015). She undergoes the public shaming ceremony while naked after confessing to the High Sparrow about her adulterous acts with her cousin. This gruesome occasion dubbed the “walk of shame” undermines her as a woman since she is forced to walk naked in front of a crowd cheering and hurling insults at her.
	In this incident captured in the fictional series, Game of Thrones season 5 finale, the victim (Cersei Lannister) does not respond in any way to the perpetrators, at least not immediately. She walks down the street as the crowd spits on her without her responding back. Cersei later shared the incident with her son, the king. If this was a real incident in the real world, the legal system should have been involved rather than people taking the law into their own hands. A good legal system could have assured the victim in this drama series of her safety and dignity which would have prevented the kind of oppression against women seen in this fictional drama series. The victim in this incident later takes revenge against the perpetrators by bombing them which was not the best way to handle the situation ( Hawkes, 2015). The best mode of action was to allow the legal system to take its course. 
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